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VIARDOT, E., NYLUND, P. and HITCHEN, E. (2017). The effectiveness of open innovation: Do size and performance
of open innovation groups matter? International Journal of Innovation Management, 21(3), pp. 1-24.

VIARDOT, E. (2017). Branding in B2B: The Value of Consumer Goods Brands in Industrial Markets. Journal of Business
& Industrial Marketing, 32(3), pp. 337-346.
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VIARDOT, E. (2014). Abengoa: Sustaining Worldwide Leadership in the Solar Industry. The Case Centre.
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